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The majority (80%) of marketers 
believe live events are critical to 
their company’s success. 1
Most marketers (31%) believe that 
events are the single-most effective 
marketing channel over digital 
advertising, email marketing and 
content marketing. 2
An overwhelming majority of 
C-Suite executives (87%) believe 
in the power of live events and 
plan on investing in them more 
in the future.3
The majority of event marketers 
plan on investing more in live 
events in the future (63%).4
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The majority (80%) of marketers believe live events are critical to their company’s success while only 3% 
disagree.  Event marketers across the board view live events as an indispensable marketing strategy. 

AGREE NEUTRAL DISAGREE

Most marketers (31%) believe that events are the single-most effective marketing channel over digital advertising, 
email marketing and content marketing. In an ever increasing digital market live events provide a much needed 

opportunity to form in-person connections.
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An overwhelming majority of C-Suite executives (87%) believe in the power of live events and plan on 
investing in them more in the future. C-Suite executives believe in the power of live events and in their 

significance in shaping the future of their organizations.

“In the coming years, live 
events will become 

increasingly important to my
organization’s success.”

Q: Do you intend to increase 
the number of events you

organize next year?
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The majority of event marketers plan on investing more in live events in the future both in
budget (63%) and number of events (63%).

Q: What percent of your marketing budget is
allocated to attending or exhibiting at events?
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Q: What percent of your marketing budget is
allocated to organizing events? 

None 1-5% 5-10% 10-20% 20-50% 50-80% 80-100%
(% of marketing budget)

0% 100% 

0%

20%

30%

63%

16%

28%
23%

17%
13%

3% 1%4%

13%
16%

22% 23%

12%
9%

information and data gathered by bizzabo


